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Context

ÅDemographics

- fewer 18 year olds

- increase in pensionable age

ÅWorkforce capability

ÅAll signs point to fewer FT   

undergraduates: other markets 

will grow

ÅPossible institutional 

specialisation.



Impediments to 
undertaking 
university level 
study

Å  Getting people to do A-Levels

Å  Getting males to do A-Levels

Å  A-Levels (cf Scottish Highers)

Å  Families

Å  Cultures: the Rayleigh phenomenon

Å  Schools (cf NCEE on science)

Å  Many of these can be resolved by 

flexibility in admissions policy or designing 

new routes into university.



Non progression to 
level 3 from GCSE

GCSEs Not progressing

5 70%

6 61%

7 52%

8 39%

9 21%

10+ 14%.



Case study  -

Murdoch University, 
Australia

Admission Pathways for non school 

leavers:

ÅPrior university study (poss incomplete)

ÅTAFE (inc Trade Certificates)

ÅSpecial Tertiary Admissions Test

ÅOn Track ïa pre university programme

ÅMurdoch University Preparation Course 

and Diplomas

ÅIndigenous Programmes.



Flexible Recruitment
Not just A levels

Accreditation of Prior Learning

- from certificates

- by testing

- by evidence from a    

reliable source. 

eg. other universities

eg. The armed forces

Special preparation programmes 

Including those from private 

companies set up to do just that.



Proportions of 4 Year institutions using various 

selection criteria for undergraduate admission

 Public  Private  

  Non -profit  Profit  

Admission test  82%  68%  2%  

High School Grades  69%  68%  9%  

High School Record  78%  79%  40%  

Open Admissions  14%  13%  43%  

No of institutions  608  1,244  461  

 



Things some 2-
Year Colleges do

Å  Offer a trial admissions test on an 

individual or whole class basis

Å  Offer individual schools feedback on 

the preparedness or otherwise of the 

students received from that school

Å  Offer financial incentives to enrol the  

10% most able students from local 

schools

Å  Work in continued partnership with 

local schools sometimes sending 

college students back to school to 

make up academic weaknesses

Å  More óhard-coreô marketing such as 

direct mailing to parents and use of 

call-centres.



Case Study

Royal Roads 
University, Canada

ÅTwin pillars : recognise prior learning; and

Å assure high probability of 

success

ÅPortfolio of evidence of learning achieved

ÅDemonstrate competence before an                 

objective observer 

ÅExamination

ÅQuestionnaire

ÅInterviews on phone or in person

ÅTake a qualifying course

ÅProvide a Military Personnel record / 

résumé.



Å  Case study ïExcelsior, Albany USA

Å  Case study ïJISC e-portfolio

initiative

Å  Case study ïHeriot-Watt MBA via 

Pearson Learning

Å  Case study - Apollo Group.


