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INSTRUCTIONS TO CANDIDATES AND INVIGILATORS

Answer TWO questions.
1. Referring to the work of any TWO theorists studied in the course comment on the way their work contributes to your critical understanding of ONE of the following themes:

i. The creative process

ii. Production and the creative industries

iii. Consumption and the creative industries. 

2. What are the distinctive features (of production, distribution and consumption etc.) characterising the group of industries known as the ‘Creative Industries’?

3. Compare TWO Creative Industry sectors in relation to the transformations and challenges brought about by the new information and communication technologies.

4. Critically analyse the tools available in intellectual property (IP) and copyright law for the Creative Industry firm and examine the way they address creativity, opportunism and the creation of value.

5. What does a study of networks contribute to our understanding of the way creativity and knowledge are developed and communicated within and between social and business realms.

6. EITHER:

a)
In many cases the market does not put a high enough value on the work of the creative labourer to sustain his/her creative activity. Critically evaluate the other ways support for this work is provided and justified. Use examples of specific creative industry practices in your answer.

OR
b)
Critically examine the support available for the Creative Industries from Local Government and publicly funded agencies and the circumstances in which they should apply

7. Critically examine the role of the agent or broker as legislators, interpreter, mediators, expert facilitator etc. as it applies to ONE Creative Industry of your choice.

8. How far and in what ways do you think that ‘whales and plankton’ characterises the Music AND Audio-Visual Industry in the UK and what are the main consequences? 

9. What makes a city creative? In your answer give examples of specific places and the factors involved. 
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