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INSTRUCTIONS TO CANDIDATES AND INVIGILATORS

Answer TWO questions.

QUESTIONS
1.
What are the main differences between a Political Economy and a Cultural Studies approach to the study of media markets. Illustrate you answer with contemporary examples.

2.
How does the work of Pierre Bourdieu contribute to our understanding of specific media fields and the relationship between them.

3. EITHER
a.
“Fashion is our play. It is our dialogue with ourselves. It is our backchat to other women, and beneath that our coded competition with one another. Fashion is what we do instead of cricket or doffing each other up on a Saturday night.” (Sarah Mower – Fashion feature director, Harper’s Bizarre). 

Using this quote critically comment on the way the body acts as a medium of communication.

OR
b.
Using the ‘blue jeans’ and at least TWO other selected examples, show how people use clothing to make social and cultural distinctions.

4.
In what ways and with what effect have the new media technologies created a ‘new public realm’?

5.
Discuss the way in which sequence, pattern, event, create meaning within the information economy. Please connect your answer with material from the course.

6.
Why is the concept of the organic intellectual appropriate for the study of media markets?
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